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� Conspicuous consumption takes up resources, decreases accumulation 
of capital and is associated with under-saving

� Underlying motive is emulation (Veblen, 1899), social influences on 
consumption (Duesenberry, 1949)

� Which groups are more prone to status-signalling games? Who is 
emulating whom?

� Perspective of �separated society�. Occupational structures (Bourdieu, 

1984; Granovetter, 2011) are a neglected source of heterogeneity

� Higher social and monetary rewards of status-signalling in some 
professions, differences between occupational fields

� Why occupational dimension is under-explored? Lack of theoretical 
underpinnings for occupational aggregates and occupation-related data

Background
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� Distinctiveness  in conspicuous consumption of occupational 

clusters helps understand:

o accumulation of capital  within particular groups of population, 

credit and saving behaviour 

o professional identities and social forces in occupational fields 

� Conformity patterns:

o how economically-demanding is �getting in� and �getting on� in 

professions; social expectations of status-signalling 

behaviours as a barrier to social mobility

Motivation
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� LCF Survey (2009-2016), secure access
� Sample restrictions (Charles et al., 2009)

� Disaggregating NS-SEC 1 & 2 based on 
sociological literature (Bourdieu, 1984; 
Goldthorpe, 1987; Savage et al., 1992)

Methodological approach

Visible expenditure aggregate
Clothing and Footwear 
Personal care 
Personal effects 
Purchase and operation of personal 
transport 
Household goods and services 
Restaurant and cafe meals 
Alcoholic drinks away from home 
Recreation and culture 
Note: based on Charles et al. (2009), Hicks and Hicks (2015)

Occupational 
subsamples N

Higher managerial in 
private sector 942

Lower managerial in 
private sector 1470

Managers in public sector 548
Business professionals 1446
Technical professionals 1006
Educational professionals 1139
Other professionals 3849
Skilled non-manual 4233
Skilled manual 4892
Partly skilled occupations 2326
Unskilled occupations 865

Total 22716
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Note: Data accounts for weighting, clustering and regional stratification employed in LCFS (2009-
2016) survey design and is adjusted for inflation using CPI-index (in 2016 prices). Income 
categories are income deciles obtained using the values of equivalised income in the restricted 
sample (22,716 observations). 

Equivalised weekly visible expenditure by 
professional group and income decile
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Analytical strategy
I. Pairwise comparisons of professional groups from Engel curves:

� � � � � � ��� � � �

where � is visible expenditure,  � - a vector of preference shifters,  

Occ Ni - occupational dummies. 
We estimate pooled cross-sectional OLS, IV and GLM models.

II. Peer effects within each professional group using social-effects 

model (Maurer and Meyer, 2008):

� � � � � � � �

where � - visible consumption of reference group (defined by stratifiers),

� - stratifiers (age category, region ), � - preference shifters 
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Note: The dependent variable is log visible expenditure, predictors include age, age-squared, 
education, gender and marital status of HRP, household size, number of children, type of tenure and 
residence, log council tax, regional and time controls. Coding of groups: 1- Higher management in 
private sector, 2- lower management in private sector, 3 � Public sector management, 4 � Business 
professionals, 5 � Technical professionals, 6- Educational professionals. Location of dots corresponds 
to the size of the between-occupational contrasts.

Between-occupational  differences in the levels of visible 
expenditure (log-scale) from the baseline regression
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Between-occupational  differences in the levels of visible 
expenditure (log-scale) from the baseline regression

Note: The dependent variable is log visible expenditure, predictors include age, age-squared, 
education, gender and marital status of HRP, household size, number of children, type of tenure and 
residence, log council tax, regional and time controls. Coding of groups: 1- Higher management in 
private sector, 2- lower management in private sector, 3 � Public sector management, 4 � Business 
professionals, 5 � Technical professionals, 6- Educational professionals. Location of dots corresponds 
to the size of the between-occupational contrasts.
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Predicted levels of weekly visible expenditure
for  professional groups (£)

Predicted 
mean 

outcome

Average expenditure 
with income retained 

at
75-pct 
level 90-pct level

Higher management private 313 361 470
Lower management private 337 389 507
Management in public sector 314 363 473
Business professionals 330 380 496
Technical professionals 303 349 455
Educational professionals 316 365 476
Note: Predicted outcomes are estimated from generalized linear model, predictors include age, 
age-squared, education, gender and marital status of HRP, household size, number of children, 
type of tenure and residence, log council tax, regional and time controls. 
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Income elasticity and estimates of peer-group visible 
consumption across professional groups (OLS)

Higher  
m-ment 
(priv)

Lower 
m-ment
(priv)

M-ment 
(pub. 
Sector)

Busines
s prof.

Techn. 
prof.

Educ. 
prof.

Log household income 0.522*** 0.650*** 0.721*** 0.629*** 0.591*** 0.536***

(0.059) (0.044) (0.069) (0.048) (0.063) (0.528)

Log reference 
visible expenditure

0.506*** 0.276 0.642*** 0.735*** 0.560*** 0.621***

(0.190) (0.225) (0.232) (0.193) (0.154) (0.172)

R-squared 0.34 0.36 0.47 0.37 0.4 0.32
N reference groups after 
omitting (<10) groups 24 26 15 26 25 28

Sizes of reference groups 12-101 16-108 10-84 14-124 13-100 13-105
N ((<10) groups omitted) 906 1,421 479 1,376 958 1,115
Note: Reference groups are constructed using age (four categories) and regional variables (12). 
Regressors also include age, age-squared, education, gender, marital status of HRP, household size, 
number of children, housing tenure, type of residence, log council tax, regional and year controls. 
Robust standard errors in parentheses. ***p<0.01, **p<0.05, *p<0.1.
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� Distinctive differences  among professional/managerial 
groups

� Different magnitudes of co-movement, or conformity, with 
the peer-group across the professional classes

� In professional groups associated with high rewards from 
conspicuous consumption, sacrifices of economic capital for 
the sake of status signalling are more associated with 
conformity to peers then with own income growth

� Findings suggest implications for social mobility studies, 
savings and credit, as well as career studies

Findings and implications
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Thank you for your attention!

k.pavlisa@henley.ac.uk
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